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At Angel, our mission is to Amplify
Light through stories that inspire,
uplift, and matter. The Angel Guild
puts the audience at the heart of
what we do, with 2.8 million mem-
bers helping decide which stories
Angel tells and supports. Every pro-
ject is voted on before it's greenlit,
so the films that reach theaters
have already been chosen by the
people who will show up for them.

The Angel Cinema Network brings
our exhibition partners into the mis-
sion. Built for theater managers and
their crews, it's an ongoing program
that gives teams new ways to get
involved with every Angel theatrical
release — creative promotional
challenges, film-specific campaigns,
and prizes worth competing for. The
work your staff is already doing now
earns them something more.

Every campaign is built around the
film it supports. And we like to make
it fun.

For Solo Mio, The Angel Cinema
Network participants competed for
the chance to win a trip to Italy,
with the winner receiving a special
shoutout from the film'’s star, Kevin
James.

For Young Washington, The Angel
Cinema Network participants com-
peted for a Founder's Washington
D.C. Expedition, a Surveyor's

Presented by Angel Studios

National Parks Experience, and a
Soldier's Camping Kit, with the top
three finishers taking home the
prizes.
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Through the Runner Angel Cinema
Network campaign, exhibitors can
take part in title-specific promo-
tions, bring their own creativity to
the work, and compete for rewards
— all while helping more movie-
goers discover the film. Grand prize:
an Aventon Aventure.3 e-bike and
an iPhone 17, plus a $500 donation
to the winner's children's charity of
choice.

After Runner, we have Angel and
the Badman — 1st, 2nd, and 3rd
place prizes: a Yellowstone Wild
West Adventure for two, a
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Smokehouse Cowboy Package, and
an Ultimate Western Gear Package.
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The Angel Cinema Network runs
across Angel's theatrical slate all
year, with new campaigns and
prizes accompanying each release.
At its core, The Angel Cinema Net-
work is about strengthening the
partnership between Angel Studios
and the people who bring our films
to audiences every day: our exhib-
itor partners and theater
teams.

Together, we can champion great
stories, have some fun along the
way, and continue to Amplify Light
— one Angel release at a time.

Register at acn.angel.com
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